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 Media and advertising 

 Media is all around us—it is information that is being given to us. But how can we tell if 

what we are reading or seeing is fake? Media has different purposes: to entertain, to inform, 

to persuade or to advertise. The newest types of media are social media. There are age 

restrictions on most social media in order to protect us from what we see, hear and say to 

others. Approximately 71% of the images we see online have been improved in some way, for 

example, by using filters. This means that when we see images, what we see does not reflect 

‘normal’ people! How do you think this might impact us as viewers? This is one reason why 

it can be hard to know whether what you are seeing is real or not. Having the skills to know 

whether something that we read online is real or not, is something that we need to keep 

revisiting, especially now that we live in the world of AI.  

Key Vocabulary 

Advertising 
Advertising is the process of promoting a person, product or cause. This can 

involve using lots of different strategies to reach people who might be interested. 

Body Image 
Body image is not what people look like 

Body image is their feelings and thoughts about how they look  

Broadcast 

Media 
Information which has been printed, such as newspapers and magazines  

Fake News Misinformation—information that is not true. 

GDPR 

General Data Protection Regulation —This also protects children’s information 

and requires companies to get parental consent before allowing under-13s to sign 

up.  

Media 
 Different channels of communication that provide us with information or 

messages, like the news or programmes.  

Online Media  Information presented on websites, social media and apps.  

Phishing 
Phishing scams aim to trick users into clicking on a dodgy link or installing 

malware (software designed to damage a computer) on their device.  

Print media Content distributed through television or radio.  

Social media 
The term ‘social media’ is a broad one that covers many different websites and 

apps where people share things and talk to each other online. 

trust Something or someone you believe to be telling the truth 

To trust or not to trust? 

As well as needing to be able to tell what is real news or fake news, a real image or a fake 

image, we also need to know what we can and can’t trust online. Is that a genuine friend 

request? Is that offer too good to be true? Is that website actually a legitimate place to be 

buying things from? How do we know? What should we look for?    

For purchases, look for a padlock and a https:  The ‘s’ after http should mean that the website 

is secure.  A rule of thumb to be aware of for offers, pop-ups and emails is that if it looks too 

good to be true, it probably is!  

When checking the authenticity of an email, hover over the addressee—does it match who it 

says it is? 


